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A STUDY OF CHALLENGES FACED BY SELF HELP GROUPS OF WOMEN’S IN POST COVID -19 
SCENARIOS WITH RESPECT TO THANE CITY 

Dr. Varsha Mayuresh More 
Assistant Professor, BMS Department, Satish Pradhan Dnyanasadhana College of Arts, Science & Commerce, 

Thane 

ABSTRACT 
The year 2020 had been a challenge for not only India but for the whole world. The loss in terms of finance, 

economy, people, opportunities and emotions is enormous, and which will take a long time ahead to cover up. 

People and business from all walks of life are affected , but the most suffered is the lower middle class and the 

poor section of the society. This paper is an attempt to study the impact of pandemic on the small businesses 

undertaken by the SHG (Self Help Group) women’s and how they are surviving through the situation. 

Keywords: Self Help Group , Challenges of SHG  & Resolving  challenges of SHG. 

INTRODUCTION 
The concept of SHG has gained momentum in developing Asian countries, in particular, India and Bangladesh. 
High levels of poverty in many developing countries have prompted governments, international donors, and 
development agencies to focus on programs that can reach rural women through small-scale programs. 
Governments and non-governmental organizations (NGOs) have played a key role in reducing poverty and 
empowering women in India. 

Self Help Group is a group of 10-20 women from the same background who come together for the same 
purpose. The main goal is to save money and start a small business. It leads women to gain more power and 
control in their lives. The empowerment of women can also be seen as an important process of achieving gender 
equality, which is understood to mean that “the rights, obligations and opportunities of individuals will not 
depend on whether they are born male or female”. 

CHALLENGES FACED BY SELF HELP GROUPS 

1 Members have no information 5 Lack of unity among women 

2 Insufficient Training Institutions 6 Exploitation by influential members. 
3 Availability of raw materials. 7 Weak Financial Management 
4 Marketing problems. 8 Low profit. 

RESOLVING CHALLENGES OF SHG 

The following suggestions for resolving SHG's challenges: 
1. SHG should try to use new materials in a new way to reduce procurement costs. 

2. SHG’s from the same area may jointly attempt to organize various exhibitions or marketing promotion 
campaigns to reduce sales costs. 

3. NGOs can play an important role in providing training for employees, and providing information about 
government programs that can help members in creating new jobs. 

4. Financial Institutions must come forward to provide members with credit facilities without discriminating 
against their category or domain. 

REVIEW OF LITERATURE 

Amtul Waris & B.C.Viraktamath [2013] 
States that many women’s area of work is limited only to their households and they do not have any knowledge 
of the outer world. Even women’s get a chance to improve the standard of their lives, they first think of their 
family and their happiness before taking any decisions. 

N. Nagaraja  & H.S. Kongalappa  [2014] 
Mentions that the real empowerment of women is said to be undertaken only when she can take her own 
decisions, access to the financial resources and becomes self-confident. The power of women must be identified 
at each section of society. 
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Sreemoyee Das et.al [2015] 
States that the women entrepreneurship is an effective strategy to solve many problems related to poverty in 
urban and rural areas. It promotes the sense of self confidence and a quality life among the women’s. 

S.P.Premaratne & Gamini Kudaliyanage [2016] 
States those women’s are usually less educated than men and due to this their business skills are not as sharp 
and developed as men. This reduces their morale and the confidence level to start up any business activity of 
their own. 

Nisha Gujar [2019] 
Mentions that SHG are helping women’s to grow financially and become independent in their life. The group of 
women’s in an SHG help and support each other in times of need and also help other women’s who are  not a 
part of SHG to solve their problems. 

Faraz Ahmad [Jan - 2020 ] 
States that the role of women entrepreneur in the development of economy is an important factor .  The 
women’s contribute half of the population ,so their involvement in the shaping the economic scenario of India is 
very important. 

OBJECTIVE 
1. To understand the challenges faced by SHG. 
2. To understand the various ways of resolving the challenges of SHG. 

RESEARCH METHODOLOGY 

PRIMARY DATA - For this research the data is collected from 20 existing self-help group members who are 
operating their own SHG in Thane city . 

SECONDRY DATA - The paper is also based on Secondary Data collected from various sources like journals 
and websites. 

DATA ANALYSIS & INTERPRETATION 

Q1. Age of respondents. (Source: By Primary Data) 

Table 1: Table representing Age of 
respondents. 

Particulars Frequency 
20-25 2 
26-30 2 
31-35 8 

Greater than 36 8 
Total 20 

Interpretation: The above graph states that 
majority of respondents are above the 30years 

of age. 

Graph 1: Representing Age of respondents. 

 

Q2. For how many years you have been a member of SHG? ( Source: By Primary Data) 

Table 2: Years of membership of SHG 
of respondents. 

Particulars(Years) Frequency 

1-2 3 

3-4 2 

5-6 5 
More than 6 years 10 

Total 20 

Interpretation: The above graph 
represents that the majority of 
respondents are a member of SHG for 
greater than 5 years. 

Graph 2: Representing Years of membership 
of SHG of respondents. 
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Q3. Which type of business do you undertake under SHG ? (Source: By Primary Data) 

Table 3: Type of business activity  
undertaken under SHG . 

Particulars Frequency 
Tailoring 5 

Sevaiya Making 2 
Saree Resale 0 

Papad making 2 
Cake  making 2 

Chakali making 0 
Agarbatti making 0 

Other 9 
Total 20 

 

 

Graph 3: Representing Type of business activity of 
SHG of respondents. 

Interpretation: The above graph represents the 
business undertaken are of varied nature and related 

to various types. 

Q4. Was there a demand for your products during lockdown? (Source: By Primary Data) 

Table 4: Demand for your 
products during lockdown 

.Particulars Frequency 
Yes 10 
No 5 

Sometimes 5 
Total 20 

 

 

 

 

 

Graph 4: Representing Demand for your products during 
lockdown. 

 

Interpretation: The above graph represents that there 
was a demand for the products made by the members of 
SHG during lockdown. 

Q5. Did you receive any Government help during lockdown? (Source: By Primary Data) 

Table 5: Government help during lockdown. 

Particulars Frequency 
Yes 2 
No 18 

Sometimes 0 
Total 20 

Interpretation: The above graph represents that 
majority of women’s did not receive government 
help during lockdown. 

 

Graph 5: Representing Government help during 
lockdown. 
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Q6. What type of challenges did you faced in your business during the lockdown?(Source: By Primary 
Data) 

Table 6: Challenges faced in business 
during lockdown. 

Particulars Freque
ncy 

No help from banks 5 
No demand for products 2 

No help from  
Government 

5 

No training in sales & 
promotion of products 

3 

Other 5 

Total 20 

Interpretation: The above graph 
represents that the lack of government 
& bank help was the severe challenged 
faced by the SHG members. 

Graph 6: Representing Challenges faced in business during 
lockdown. 

 

Q7. Who helped you during the lockdown? (Source: By Primary Data) 

Table 7:   Help received during 
lockdown. 

Particulars Frequency 
Self-

Dependent 
14 

NGO 2 
Government 0 
Charitable 

Trust 
2 

Other 2 
Total 20 

Interpretation : The above graph 
represents that majority of  the SHG 
members were striving on their own 
and trying to survive. 

Graph 7 : Representing Help received during lockdown. 

 

Q8. Do you think you can continue to do business through SHG?(Source: By Primary Data) 

Table 8: Continue to do business 
through SHG. 

Particulars Frequency 
YES 15 
NO 0 

CAN’T 
SAY 

5 

Total 20 

Interpretation: The above graph 
represents the majority of members are 
willing to continue the business through 
SHG. 

Graph 8: Representing Continue to do business 
through SHG. 
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Q9. Do you plan to undertake new business idea in coming time through SHG?(Source: By Primary 
Data) 

Table 9: New business idea in 
coming time through SHG. 
Particulars Frequency 

YES 15 
NO 0 

CAN’T 
SAY 

5 

Total 20 

Interpretation: The above graph 
represents that the SHG members are 
willing to undertake innovative new 
ideas in business in coming time. 

Graph 9: Representing New business idea in 
coming time through SHG. 

 

Q10. Do you think you have become emotionally & financially strong after becoming a member of SHG?( 
Source: By Primary Data) 

Table 10:   Become emotionally & 
financially strong after becoming a 

member of SHG. 
Particulars Frequency 

YES 15 
NO 0 

CAN’T 
SAY 

5 

Total 20 

Interpretation: The above graph 
represents that the members feel 
more strengthen and have high 
morale. 

Graph 10: Representing :  Become emotionally & 
financially strong after becoming a member of SHG. 

 

FINDINGS & CONCLUSIONS  
1. Majority of respondents are above the 30years of age. 

2. Majority of respondents are a member of SHG for greater than 5 years. 

3. The businesses undertaken are of varied nature and related to various types. 

4. There was a demand for the products made by the members of SHG during lockdown. 

5. Majority of women’s did not receive government help during lockdown. 

6. The lack of government & bank help was the severe challenged faced by the SHG members. 

7. Majority of the SHG members were striving on their own and trying to survive. 

8. Majority of members are willing to continue the business through SHG. 

9. SHG members are willing to undertake innovative new ideas in business in coming time. 

10. SHG members feel more strengthen and have high morale as they work together in a group. 

SUGGESTIONS  

Forms   of   Digital Marketing That Can Be Used By Shg. 

1. MOBILE PHONES 
The SHG manufacture items like handicrafts, hand bags, flower vases, decorative baskets, ornaments etc. The 
women’s can create a wattsapp group and send the images and description of the product to their customers and 
request them to further forward them. 
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2) FACEBOOK 
The SHG can create their Facebook account and make small video of their products like chocolates , cakes, 
cookies etc. in an attractive manner and post on it. 

3) WEBSITES AND POP UPS 
The SHG that are manufacturing large number of products can start their own webpage , so that the customers 
can see all their products at one place 

4) TIE UPS WITH AMAZON OR FLIPKART 
This option is used by many local vendors, they post their product on various online shopping sites and get 
national and international orders. 
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